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VOICES OTHER THAN PERSON AL^w 


Use continuation sheet(s) if necessary 


(Deportment, bureau, or establishment) 


BU. VOU. NO. 


— Page- 1 


Voucher prepared at 

Payee’s Account No. 

TO The Flrewel 

(Payee) 


(Give place and date) 

Discount Terms _ 


Buffalo 25, New York 

(Address) 



Contract No. HF-*AP 19^*0 
Shipped from 


Req. No. 
Weight 


Invoice Rec'd. 
Govt. B/L No. 


| ARTICLES OR SERVICES 

No, and Data of Date of Delivery (Enter description. Item number of contract or Federal supply Quantity 
Order or Service schedule, and other information deemed necessary) __ 

InVe Nos, 

47339 

47340 

47341 

47342 

47344 

47345 

47346 
CM 4969 



127.33 

1,382.48 

.1,293-26 

1,705.57 

1,326.90 

1,683.44 

951.74 

(28.40) 


(PAYEE MUST NOT USE THIS SPACE) 


COMPLETE Q 

PARTIAL | | 

PINAL | | 

PROGRESS | | 

ADVANCE Q 


t Approved for 



Title 

Exchange rate_ 


DIFFERENCES. 


Amount verified; correct for- 
(Signature or initials) 


FOIAb3b 



Paid by 


Check No. . 
Check No. 

Cash, $ 


on Treasurer of the United States 


(Name of Bank) 


* When used in foreign countries, insert name of currency of country in which used. 

Per . . _ ... 

f If the ability to certify and authority to approve are combined in one person, one signature only is nec- 
essary; otherwise the approving officer will sign on the line below ‘Approved for $ — — ", and 

over his official title, Title 

Approved For Release 2001/03/04 : CIA-RCP81B00879R000900050017-4 




Approved For Release 2001/03/04 : CIA-RDP81B00879R000900050017-4 

METHOD OF OR ABSENCE OF ADVERTISING 

METHOD OF ADVERTISING 


1. Advertising in newspapers Yes □ No □. 

2. (a) Advertising by circular letters sent to - dealers. 

(6) And by notices posted in public places Yes □ No Q 

(If notices were not posted in addition to advertising by circular letters sent to dealers, explanation of such omission must be 
made below.) 

ABSENCE OF ADVERTISING 


3. Without advertising, under an exigency of the service which existed prior to the order and would not admit of the delay incident to 

advertising. 

4. Without advertising in accordance with 


5. Without advertising, it being impracticable to secure competition because of 


Yaireltateln the" nature oVthe'exigcncy oV'chcumstaQces under which the securing of competition was impracticable under 3 and 4) 


tract. (See 7 GAO 4500 and 5000.) 


☆ U. S. GOVERNMENT PRINTING OFFICE ; I95B 0—486450 



